


Introduction
CTW KENYA, organized by MIE Events DMCC,
presents a 3-day exhibition that strategically caters
to the Kenyan market. It offers an ideal B2B/B2G
platform for national and global industry partners,
investors, and entrepreneurs to tap into the
significant business prospects within Kenya's trade
and services sector. Kenya is poised to embark on an
exciting trajectory of economic development, and
CTW KENYA aims to facilitate access to these
opportunities.

The event is designed to spotlight cross-border
opportunities across nine distinct sectors. It brings
together thought leaders, industry experts, and
visionaries from around the world to collaborate,
learn, and shape the future of Kenya's trade and
services industry.



KEY ACHIEVEMENTS & 
OUTCOMES
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Global Focus and Engagement: The CTW KENYA 2023 received significant attention and
active participation from key source markets, attracting delegates from influential
nations, including Kenya, East Africa, and the UAE. This contributed to a comprehensive
exploration of Kenya's investment landscape.

Platform for Strategic Partnerships: Through strategic collaborations with the
Government, Stakeholders, and Industry, the summit achieved noteworthy success,
establishing a platform for genuine, committed, and effective investment and trade
solutions.

Spotlight on Key Sectors: The intentional focus on VITAL INDUSTRIES through robust
B2B / B2G Platforms and Channels created a targeted environment for substantive
discussions and connections, leading to the identification of tangible investment
opportunities across key sectors.

Elevating Kenya's Global Standing: The event’s success in showcasing the East African
and Kenyan markets and facilitating international engagement solidified Kenya's
position as a dynamic market for investment and trade on the global stage.
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EVENT OVERVIEW
CTW Kenya 2023 brought together visionaries, industry experts, and
influential leaders to discuss new financial opportunities and establish
partnership frameworks. The goal is to accelerate economic growth through
bilateral trade enhancements, and exploration of cutting-edge products,
services, and technologies. This event provides an exclusive opportunity to
discover potential areas of partnership and cooperation with local and
international companies, as well as strengthen your presence in Kenya and
East Africa.

Over 150 exhibitors showcased their innovations and projects, making the
event an excellent opportunity for networking and exploring potential
collaborations. Notable guests, including distinguished figures, brought a
wealth of international insights and perspectives to the event.

Their presence greatly enriched the discourse on investment and global
trade opportunities in the Kenyan market.



$300,000
Cost of hosting the events
80% spent on local Kenyan services i.e. 
suppliers, labor, etc.

Local Jobs Created
(Stewards, Hostesses, Technicians, 
Construction Workers, etc..)

Major infrastructure and 
critical services such as 
marquees and generators

Tourism, hosted 
functions, and hotel 
accommodations

Local 
transportation 
services



MARKETING & 
PROMOTION
The marketing strategy for the CTW Kenya was 
a comprehensive blend of targeted approaches 
designed to maximize outreach and engagement 
across diverse channels.



Social Media Engagement

Active presence on platforms like 
LinkedIn, Twitter, and Facebook, 
leveraging captivating content, 
engaging visuals, and relevant hashtags 
to create a buzz around the event.

2.1M+ Total Reach

1.8M+ Total Impressions



A series of well-crafted email 
campaigns were deployed to reach 
potential attendees, exhibitors, and 
sponsors. These campaigns featured 
compelling content, early-bird offers, 
and personalized invitations

Email Campaigns



Targeted pay-per-click (PPC) and display 
advertising campaigns were launched to reach 
specific demographics and industries interested 
in investment opportunities in Kenya.

Performance Metrics

MARKETING 
PROMOTION

Total Website 
Visits

Unique 
Visitors Pageviews

10.2K 8K 5.9K
Website
Traffic



Total Impressions

Likes, Shares, Comments

New Followers/Fans

1.8M+

2K+

500+

Social 
Media



Email Campaigns

Open Rate Click-Through 
Rate 

Conversion 
Rate

44.5% 90.6% 37.1%



Advertising
Outdoor Ad

Online banners

Radio & Video Production

News paper

These metrics reflect the effectiveness 
of our marketing efforts in generating 
interest and engagement for the CTW 
Kenya. By leveraging a combination of 
digital strategies and partnerships, we 
were able to create a dynamic online 
presence and attract a diverse and 
engaged audience to the event.



PARTNERSHIPS & 
COLLABORATIONS

Strategic partnerships were forged with 
industry influencers, trade associations, 
and relevant publications.



Influencers

Reach & Engagement

Mentions

3.1M+

12K+

Increase in Awareness

312%



Impression

Reach

1M+

2.6M+

Clicks

26K+

Web Banners



Social Media



Billboard & Median Stands



Web News



News Paper



TV & Podcast



Celebrity Guest



Exhibitor &
Sponsorship Engagement



Sessions & 
Contents



KEY TAKEAWAYS
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Global Engagement

Strategic Partnerships

Targeted Focus on Key Sectors

Enhanced Brand Visibility4



We extend our heartfelt gratitude to all participants, sponsors, 
exhibitors, and attendees for their invaluable contributions to 
the success of the CTW Kenya 2023. Your dedication and 
support played an integral role in making this event a 
resounding achievement. 

We look forward to continued collaboration and success in 
future endeavors. Thank you.

ACKNOWLEDGEMENT

SEE YOU IN 2024! 


